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ABSTRACT	   

This	 study	 addresses	 the	 limited	 research	 on	 how	 local	 wisdom	 can	 be	
systematically	translated	into	rural	visual	identity	systems.	It	aims	to	identify	
the	local	wisdom	values	of	Brumbung	Village	and	articulate	them	into	a	logo-
based	visual	identity.	The	novelty	lies	in	adapting	the	ADDIE	framework	as	a	
cultural-interpretive	 design	 model	 for	 transforming	 historical,	 social,	 and	
agrarian	 values	 into	 visual	 communication	 elements.	 Using	 a	 qualitative	
design-based	 approach,	 data	 were	 collected	 through	 semi-structured	
interviews,	participant	observation,	documentation,	and	validation	sessions	
with	village	officials,	cultural	experts,	and	community	representatives.	Data	
were	analyzed	through	thematic	coding,	symbolic	 interpretation,	and	visual	
translation.	The	 resulting	 logo	 integrates	 symbols	 of	 protection,	 continuity,	
water,	and	community	solidarity.	Evaluation	with	44	respondents	 indicates	
that	 the	 logo	 is	 perceived	 as	 culturally	 relevant	 and	 representative	 of	
Brumbung	Village.	This	study	contributes	to	visual	identity,	visual	semiotics,	
and	place	identity	research	by	offering	a	systematic	framework	for	translating	
local	wisdom	into	visual	communication.		
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1. Introduction		
Villages	can	be	understood	not	only	as	administrative	units	governed	by	formal	systems	of	

government,	 but	 also	 as	 socio-cultural	 spaces	 where	 the	 values,	 traditions,	 and	 symbolic	
relationships	of	communities	grow	and	are	collectively	passed	down	[1].	 In	 this	context,	 the	
village	is	a	meaningful	space,	where	identity	is	not	formed	instantly,	but	rather	through	a	long	
historical	process,	daily	social	experiences,	and	ongoing	cultural	practices.	Thus,	village	identity	
does	not	exist	as	an	abstract	concept,	but	is	present	in	the	lives	of	the	community	through	values,	
collective	memories,	and	perspectives	on	the	social	environment	and	the	surrounding	nature	
[2].	According	to	the	Badan	Pusat	Statistik	(BPS),	Indonesia	has	83,762	villages	and	sub-districts	
spread	 across	 various	 provinces.	 This	 figure	 highlights	 the	 immense	 potential	 of	 villages	 as	
assets	for	national	development	that	require	development	strategies,	including	branding	based	
on	local	potential	and	cultural	wisdom	[3].		
Based	on	the	Ministry	of	Villages	and	Disadvantaged	Regions’	Strategic	Plan	for	2025–2029,	

village	 development	 is	 aimed	 at	 achieving	 sustainable	 village	 self-reliance	 through	 the	
development	 of	 the	 village	 economy	 and	 investment,	 the	 strengthening	 of	 local	 competitive	
advantages,	 the	 digitization	 of	 villages,	 and	 the	 downstream	 processing	 of	 flagship	 village	
products	as	part	of	efforts	to	improve	community	well-being.	This	policy	direction	encourages	
each	village	to	develop	its	competitive	advantages	in	line	with	its	regional	characteristics	and	
potential	[4].	This	indicates	that	each	village	needs	to	develop	its	own	identity	and	competitive	
advantages	based	on	its	regional	characteristics.	
According	 to	 the	 2025–2029	 Strategic	 Plan	 of	 the	Ministry	 of	 Culture	 of	 the	 Republic	 of	

Indonesia,	cultural	preservation	is	one	of	the	policy	directions	for	cultural	advancement	aimed	
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at	 strengthening	 national	 identity	 while	 supporting	 national	 development	 through	 the	
sustainable	protection,	development,	and	utilization	of	cultural	heritage.	As	of	the	end	of	2024,	
Indonesia	 has	 designated	 a	 total	 of	 2,213	 elements	 of	 Intangible	 Cultural	 Heritage	 (ICH)	
nationwide,	 necessitating	 sustained	 efforts	 in	 their	 protection,	 development,	 utilization,	 and	
promotion	[5].	In	line	with	this	policy	direction,	the	cultural	potential	of	each	village	needs	to	be	
effectively	packaged	and	communicated	so	that	it	is	not	only	preserved	but	also	provides	added	
value	to	the	community.		
In	this	regard,	village	branding	is	a	key	strategy	for	building	a	village’s	identity,	strengthening	

its	 image	based	on	 local	wisdom,	and	enhancing	the	village’s	appeal	 in	 the	areas	of	 tourism,	
investment,	 and	 creative	 economic	 development.	 Brumbung	 Village	 is	 located	 in	 Kepung	
District,	Kediri	Regency,	East	Java	Province,	and	is	known	as	a	village	with	a	strong	agrarian	
character.	The	geographical	and	social	conditions	of	Brumbung	Village	show	a	close	relationship	
between	the	community	and	agricultural	activities	as	part	of	their	daily	lives.	These	agricultural	
activities	not	only	serve	as	a	source	of	livelihood,	but	also	shape	a	value	system	that	emphasizes	
togetherness,	simplicity,	perseverance,	and	closeness	to	nature.	These	values	are	alive	in	the	
social	practices	of	the	community	and	form	part	of	the	collective	identity	of	the	village	that	has	
been	 passed	 down	 from	 generation	 to	 generation.	 Various	 studies	 show	 that	 agrarian	
communities	tend	to	build	a	strong	collective	identity	through	social	relations	based	on	working	
together,	natural	cycles,	and	recurring	local	traditions	[6],	[7].	

In	 addition	 to	 its	 agrarian	 character,	Brumbung	Village	also	has	 cultural	potential	 that	 is	
reflected	in	the	existence	of	historical	relics	and	local	narratives	that	are	still	recognized	by	the	
community.	One	cultural	element	that	has	an	important	place	in	the	collective	memory	of	the	
community	is	the	existence	of	several	statues,	such	as	the	Arca	Kala,	the	Arca	Dwarapala,	and	
the	Arca	Jaladwara,	as	well	as	two	inscriptions	that	preserve	the	history	of	Brumbung	Village.	
These	are	understood	not	merely	as	artifacts	of	the	past,	but	as	markers	of	history	and	symbols	
of	the	village's	cultural	continuity.	The	existence	of	such	cultural	relics	shows	that	the	identity	
of	Brumbung	Village	was	formed	through	the	relationship	between	history,	space,	and	the	social	
experiences	of	the	community.	The	narratives	that	develop	around	these	relics	help	shape	the	
way	the	community	interprets	the	origins,	journey,	and	character	of	their	village.	In	the	context	
of	 visual	 culture,	 historical	 artifacts	 often	 function	 as	 symbolic	markers	 that	 strengthen	 the	
collective	memory	and	sense	of	attachment	of	a	community	to	a	place	[8].		
In	 contemporary	 social	 development,	 villages	 face	 the	 challenge	 of	 maintaining	 and	

communicating	 their	 cultural	 identity	 amid	 the	 tide	 of	 modernization	 and	 changing	
communication	 patterns.	 The	 development	 of	 information	 technology	 and	 increased	 cross-
regional	interaction	have	encouraged	villages	to	adapt	in	conveying	their	identity,	not	only	to	
the	 internal	 community,	 but	 also	 to	 external	 parties.	 However,	 in	many	 cases,	 including	 in	
Brumbung	 Village,	 cultural	 identity	 is	 still	mostly	 present	 in	 the	 form	 of	 practices	 and	 oral	
narratives,	 while	 structured	 visual	 representations	 have	 not	 been	 consciously	 and	
systematically	formed.		
The	urgency	 of	 this	 issue	 is	 reinforced	by	 the	 growing	 concern	over	 the	 erosion	of	 local	

cultural	 identity	 in	 the	 era	 of	 digital	 globalization.	 Studies	 indicate	 that	 rapid	 digital	
transformation	and	increased	mobility	have	altered	the	ways	communities	communicate	and	
preserve	cultural	values	[9],	[10].	At	the	same	time,	many	villages	in	Indonesia	continue	to	lack	
formal	 visual	 identity	 systems	 capable	 of	 representing	 their	 cultural	 uniqueness	 in	
contemporary	 communication	 environments.	 Without	 adequate	 visual	 articulation,	 local	
cultural	narratives	risk	becoming	less	visible	to	younger	generations	and	external	audiences.	
Therefore,	 developing	 culturally	 grounded	 visual	 identities	 is	 increasingly	 important	 as	 a	
strategy	for	preserving	and	communicating	local	heritage	in	the	digital	era.	
Visual	representations	play	a	strategic	role	in	articulating	the	identity	of	a	place	because	they	

are	able	to	encapsulate	values,	history,	and	social	character	into	a	recognizable	form	[11].	Visual	
symbols	are	not	understood	solely	as	aesthetic	elements,	but	as	constructions	of	meaning	that	
arise	from	specific	social	and	cultural	contexts	[12].	When	visual	symbols	are	designed	based	
on	an	understanding	of	local	values,	they	can	serve	as	a	medium	for	communicating	identity	that	
bridges	 tradition	 and	 contemporary	 context.	 Conversely,	 without	 adequate	 cultural	
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understanding,	visual	representations	risk	 losing	their	connection	to	 the	social	reality	of	 the	
community	they	represent	[13].	Research	in	the	fields	of	design	and	cultural	studies	shows	that	
visual	identities	rooted	in	local	contexts	have	greater	potential	to	be	accepted	and	interpreted	
collectively	[14].		
To	date,	Brumbung	Village	does	not	have	a	logo	that	specifically	represents	its	cultural	values	

and	character.	This	does	not	indicate	a	lack	of	identity,	but	rather	highlights	the	need	to	explore	
how	the	cultural	identity	of	the	village,	which	lives	on	in	social	practices	and	collective	memory,	
can	be	articulated	in	visual	form.	This	absence	of	visual	representation	is	an	important	basis	for	
this	study	to	examine	the	potential	of	Brumbung	Village's	local	wisdom	as	a	source	for	creating	
a	contextual	and	meaningful	 logo.	In	several	studies,	the	absence	of	 formal	visual	symbols	 is	
understood	as	an	opportunity	to	formulate	a	more	reflective	and	context-based	representation	
of	identity	[15],	[16].	
Previous	 studies	 on	 visual	 identity	 and	 place	 branding	 have	 generally	 focused	 on	 urban	

branding,	tourism	destinations,	cultural	institutions,	and	commercial	entities.	Although	these	
studies	demonstrate	the	 importance	of	 local	culture	 in	shaping	visual	 identity,	most	of	 them	
emphasize	visual	outcomes	rather	than	examining	how	cultural	meanings	are	systematically	
interpreted	 and	 translated	 into	 design	 concepts.	 Furthermore,	 studies	 focusing	 on	 rural	
communities	often	discuss	local	wisdom	as	a	sociocultural	phenomenon	without	exploring	its	
articulation	 into	 visual	 communication	 systems.	 As	 a	 result,	 the	 process	 through	 which	
collective	memory,	 local	 narratives,	 and	 cultural	 values	 are	 transformed	 into	 visual	 identity	
remains	insufficiently	explained.	Based	on	this	background.		
This	study	aims	to	(1)	identify	the	local	wisdom	values	embedded	in	the	historical,	social,	

and	 agrarian	 characteristics	 of	 Brumbung	 Village;	 (2)	 analyze	 how	 these	 values	 can	 be	
articulated	into	visual	symbols	through	logo	design;	and	(3)	evaluate	the	extent	to	which	the	
resulting	logo	is	perceived	as	representing	the	collective	identity	and	cultural	narratives	of	the	
village	community.	The	novelty	of	this	study	lies	 in	three	aspects.	First,	 it	 investigates	visual	
identity	design	within	 the	context	of	a	rural	community	 that	has	not	previously	possessed	a	
formal	visual	identity.	Second,	it	proposes	the	adaptation	of	the	ADDIE	framework	as	a	cultural-
interpretive	 model	 rather	 than	 as	 an	 instructional	 design	 model,	 enabling	 a	 systematic	
translation	of	local	wisdom	into	visual	symbols.	Third,	this	study	integrates	historical	artifacts,	
collective	memory,	 agrarian	 values,	 and	 community	 traditions	 into	 a	 unified	 visual	 identity	
system,	thereby	extending	the	discourse	on	culturally	grounded	visual	identity	design	beyond	
conventional	branding	approaches.	
Existing	studies	have	highlighted	the	role	of	visual	identity	in	representing	cultural	values	

and	 strengthening	 place	 identity.	 Other	 studies	 have	 examined	 local	 wisdom,	 collective	
memory,	 and	 cultural	 resilience	 within	 rural	 communities.	 However,	 these	 two	 streams	 of	
research	largely	remain	disconnected.	Research	on	visual	identity	tends	to	focus	on	semiotic	
interpretation	and	branding	outcomes,	while	studies	on	local	wisdom	rarely	address	the	design	
process	 through	 which	 cultural	 meanings	 are	 transformed	 into	 visual	 systems.	 Moreover,	
limited	attention	has	been	given	to	villages	with	strong	agrarian	and	historical	characteristics	
that	lack	formal	visual	representations.	Therefore,	there	remains	a	gap	in	understanding	how	
local	 wisdom	 can	 be	 systematically	 articulated	 into	 visual	 identity	 through	 a	 culturally	
grounded	design	methodology.	As	shown	in	Table	1.	

Tabel	1.	 Analysis	of	the	Research	Gap	Between	Previous	and	Current	Studies	

1	 Previous	Research	→	Local	Wisdom	Studies		→		Not	yet	translated	into	the	visual	identity	system	

2	 Previous	Research	→	Visual	Identity	Studies		→	Lacks	discussion	of	the	process	of	interpreting	village	
culture	

3	 Current	Study	→	Connecting	local	cultural	values	→	interpretation	→	logo	→	evaluation	of	meaning	

Based	 on	 this	 background,	 this	 study	 aims	 to	 examine	 how	 the	 local	 cultural	 values	 of	
Brumbung	Village	can	be	interpreted	and	translated	into	a	visual	identity	concept	using	a	logo.	
The	novelty	of	 this	 study	 lies	 in	 its	 effort	 to	 address	 the	 limitations	of	 previous	 research	 in	
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translating	local	cultural	values	into	visual	identity	within	a	rural	context	by	repositioning	the	
ADDIE	framework	as	a	cultural-interpretive	model	that	integrates	cultural	interpretation	and	
design	outcomes	into	a	cohesive	visual	system.	This	study	does	not	position	design	as	a	purely	
technical	 process,	 but	 rather	 as	 a	 cultural	 medium	 that	 serves	 to	 articulate	 the	 identity,	
collective	memory,	and	social	values	of	the	village	community.	With	this	approach,	this	study	is	
expected	to	contribute	to	cultural	arts	studies,	particularly	in	understanding	the	role	of	visuals	
as	a	means	of	representing	local	cultural	identity	in	a	rural	context.	

2. Method		
Data	 collection	 was	 conducted	 between	 September	 and	 October	 2025	 through	 semi-

structured	 interviews,	participant	observation,	documentation	studies,	and	design	validation	
sessions.	The	study	employed	purposive	sampling,	which	is	appropriate	for	qualitative	research	
because	it	allows	the	selection	of	participants	who	possess	relevant	knowledge	regarding	the	
cultural	 history,	 social	 practices,	 and	 local	 wisdom	 of	 Brumbung	 Village.	 A	 total	 of	 six	 key	
informants	 participated	 in	 this	 study,	 consisting	 of:	 (1)	 the	Village	Head	of	Brumbung,	who	
provided	information	regarding	village	development	and	identity;	(2)	two	local	cultural	experts	
who	explained	historical	artifacts,	oral	 traditions,	and	cultural	meanings	associated	with	 the	
village;	(3)	two	community	representatives	actively	involved	in	cultural	activities	such	as	kirab	
budaya,	nyadran,	and	soyo;	and	(4)	one	village	administrator	responsible	for	documenting	local	
heritage	and	community	activities.		
These	informants	were	selected	because	they	were	considered	capable	of	providing	rich	and	

credible	information	concerning	the	cultural	values	and	collective	identity	of	the	village.	The	
study	also	involved	38	respondents	during	the	evaluation	stage	to	assess	perceptions	regarding	
the	 appropriateness	 and	 communicative	 effectiveness	 of	 the	 proposed	 logo	 design.	
Respondents	 consisted	 of	 village	 residents,	 community	 members	 familiar	 with	 Brumbung	
Village,	and	individuals	with	an	interest	in	visual	communication	and	local	culture.	
Data	validity	was	ensured	through	source	triangulation,	method	triangulation,	and	member	

checking.	Source	triangulation	was	conducted	by	comparing	information	obtained	from	village	
officials,	 cultural	 experts,	 and	 community	members.	 Method	 triangulation	 was	 achieved	 by	
comparing	findings	from	interviews,	observations,	and	documentary	evidence,	including	village	
archives,	 historical	 records,	 photographs	 of	 cultural	 artifacts,	 and	 visual	 documentation	 of	
cultural	activities.	Member	checking	was	conducted	by	presenting	the	interpretation	results	and	
preliminary	visual	concepts	to	several	key	informants	to	verify	whether	the	identified	cultural	
meanings	accurately	reflected	local	understandings.		
This	 research	 uses	 a	 phased	 framework	 adapted	 from	 the	 ADDIE	model.	 The	 use	 of	 the	

ADDIE	framework	was	theoretically	justified	because	ADDIE	provides	a	systematic	and	iterative	
structure	 for	 transforming	 complex	 information	 into	 communicative	 representations.	While	
traditionally	employed	in	instructional	design,	recent	studies	have	demonstrated	that	ADDIE	
can	 also	 function	 as	 a	 flexible	 developmental	 framework	 for	 organizing	 stages	 of	 analysis,	
design,	development,	implementation,	and	evaluation		[17].		
In	 this	 study,	 ADDIE	 was	 adapted	 as	 a	 cultural-interpretive	 framework	 to	 guide	 the	

transformation	of	 local	wisdom	 into	 visual	 identity	 elements.	The	 analysis	 stage	 focused	on	
understanding	 the	 cultural	 context	 of	 Brumbung	 Village	 by	 examining	 local	 values,	 social	
practices,	and	historical	narratives	that	are	alive	in	the	community.	At	this	stage,	the	village	is	
understood	as	a	socio-cultural	space,	where	identity	is	formed	through	interactions	between	
the	community,	the	environment,	and	cultural	heritage.	The	analysis	is	conducted	to	identify	
cultural	elements	that	have	symbolic	relevance	and	the	potential	to	become	the	conceptual	basis	
for	the	creation	of	the	logo.		
Data	analysis	followed	an	interpretive	thematic	approach	consisting	of	four	stages.	First,	all	

interview	 transcripts,	 observation	notes,	 and	documentary	materials	were	 coded	 to	 identify	
recurring	 cultural	 themes.	 Second,	 codes	 were	 grouped	 into	 broader	 categories	 such	 as	
historical	 heritage,	 agrarian	 values,	 social	 solidarity,	 local	 beliefs,	 and	 environmental	
characteristics.	 Third,	 these	 categories	 were	 synthesized	 into	 symbolic	 concepts	 and	 visual	
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principles.	Fourth,	the	symbolic	concepts	were	translated	into	design	elements	including	form,	
typography,	color,	composition,	and	verbal	identity.	
The	Design	stage	is	understood	as	a	process	of	conceptualizing	meaning,	not	as	a	technical	

visual	activity.	At	this	stage,	the	cultural	values	that	have	been	identified	are	synthesized	into	
conceptual	principles	that	can	be	used	as	a	basis	for	formulating	visual	representations.	This	
process	emphasizes	the	formulation	of	symbolic	logic,	the	relationship	between	cultural	values	
and	visual	forms,	and	consideration	of	the	meaning	to	be	communicated	through	symbols.	The	
Development	stage	is	the	stage	of	transforming	cultural	meaning	into	a	conceptual	visual	form.	
This	 stage	 focuses	 on	 the	 process	 of	 stylizing	 and	 simplifying	 cultural	 symbols	 so	 that	 they	
remain	 relevant	 to	 the	contemporary	visual	 context	without	 losing	 their	 connection	 to	 local	
values.		
Development	is	understood	as	a	process	of	negotiation	between	cultural	meaning	and	the	

need	for	communicative	visual	representation.	The	implementation	stage	in	this	study	is	not	
interpreted	 as	 the	 application	 of	 design	 in	 a	 real-world	 context,	 but	 rather	 as	 a	 conceptual	
simulation	to	examine	the	potential	readability	and	meaning	of	visual	symbols.	At	this	stage,	
visual	representations	are	positioned	as	artifacts	of	study	that	are	tested	reflectively	against	the	
cultural	 and	 social	 context	 of	 the	 village	 community	 in	 order	 to	 understand	 the	 possible	
interpretations	of	meaning	that	arise.	
The	evaluation	stage	is	carried	out	through	critical	reflection	on	the	suitability	between	the	

identified	cultural	values	and	the	formulated	visual	meanings.	The	evaluation	focuses	on	the	
connection	between	visual	symbols	and	the	collective	identity	of	the	community,	as	well	as	their	
potential	representation	as	a	medium	for	cultural	articulation.	This	stage	emphasizes	aspects	of	
cultural	meaning	 and	 relevance,	 rather	 than	 purely	 technical	 or	 aesthetic	 assessments.	 The	
transformation	of	cultural	values	into	logo	elements	followed	a	structured	process.	Historical	
artifacts	such	as	Arca	Kala,	Arca	Dwarapala,	 Jaladwara,	and	the	Brumbung	 inscriptions	were	
interpreted	as	symbols	of	protection,	continuity,	and	historical	identity.		
Social	values	including	gotong	royong,	togetherness,	kirab	budaya,	nyadran,	and	soyo	were	

translated	 into	 circular	 and	 interconnected	 visual	 forms	 representing	 unity	 and	 collective	
participation.	Agrarian	characteristics	were	represented	through	green	color	symbolism,	while	
the	historical	meaning	of	Brumbung	as	a	water-rich	settlement	was	 translated	 through	blue	
color	 elements	 and	 bamboo-inspired	 typography.	 These	 transformations	 were	 conducted	
through	 iterative	 sketching,	 symbolic	 abstraction,	 and	 validation	with	 informants	 to	 ensure	
cultural	relevance	and	representational	accuracy.	

3. Results	and	Discussion	
This	 section	 presents	 the	 results	 of	 research	 and	 discussion	 on	 the	 process	 of	 cultural	

meaning-making	that	underlies	the	formulation	of	the	Brumbung	Village	Logo.	The	results	of	
the	research	are	not	positioned	as	a	final	design	product	that	has	been	officially	implemented,	
but	rather	as	a	conceptual	cultural	artifact	that	reflects	the	interpretive	process	of	translating	
local	values	 into	visual	representations.	 In	this	context,	 the	 logo	is	understood	as	a	symbolic	
system	that	mediates	cultural	narratives,	collective	memory,	and	contemporary	visual	language.	

3.1. Analyze	
The	 analysis	 phase	 focused	 on	 interpreting	 Brumbung	 Village	 as	 a	 living	 cultural	 space,	

shaped	by	its	historical	continuity,	environmental	conditions,	and	social	practices.		
3.1.1.	Historical	Relics	of	Past	Kingdoms	
The	 historical	 relics	 found	 in	 Brumbung	 Village	 function	 not	 merely	 as	 archaeological	

remains	but	as	symbolic	resources	that	contribute	to	the	construction	of	local	identity.	From	a	
semiotic	perspective,	artifacts	such	as	Arca	Dwarapala,	Arca	Kala,	Jaladwara,	Petirtaan	Geneng,	
and	the	Brumbung	inscriptions	operate	as	cultural	signs	that	connect	contemporary	society	with	
historical	memory.	Their	 continued	presence	enables	 the	community	 to	maintain	a	 sense	of	
continuity	between	past	and	present.		
This	 finding	 supports	 the	 argument	 that	 place	 identity	 is	 strengthened	when	 visual	 and	

material	symbols	serve	as	carriers	of	collective	memory.	Similar	findings	have	been	reported	in	
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studies	of	culturally	grounded	visual	identity,	where	historical	artifacts	provide	legitimacy	and	
authenticity	to	contemporary	identity	systems.	Therefore,	the	significance	of	these	relics	 lies	
not	only	in	their	historical	value	but	also	in	their	capacity	to	function	as	visual	references	for	
constructing	a	culturally	meaningful	logo.	

• Arca	Dwarapala:	According	to	local	cultural	experts,	the	Arca	Dwarapala	is	depicted	as	an	
entity	 that	 guards	 a	 specific	 location	 that	has	 a	 special	 status.	 In	 this	 case,	Brumbung	
village	is	a	village	that	had	special	privileges	during	the	ancient	kingdom	era,	particularly	
during	the	Kediri	kingdom.	(Fig.	1)	showing	a	photo	of	the	Arca	Dwarapala.	

 

Fig	1.	 Arca	Dwarapala	

• Arca	 Jaladwara:	Arca	 Jaladwara	 is	 a	 statue	 found	at	a	water	 source	 (Fig.	2).	This	arca	
serves	to	channel	water	from	its	source	to	a	pond	or	river.	In	this	case,	the	Arca	Jaladwara	
found	in	the	Petirtaan	Geneng	area	has	a	distinctive	feature	in	the	form	of	a	relief	of	the	
Dewi	Sitala,	known	as	the	goddess	of	healing	in	Hinduism.	

 

Fig	2.	 Arca	Jaladwara	

• Arca	Kala:	In	the	architecture	of	a	gate	at	a	certain	location,	at	the	top	of	the	gate	there	is	
a	statue	called	Arca	Kala	(Fig.	3).	According	to	local	cultural	experts,	the	Arca	Kala	was	
found	not	far	from	several	other	relics.	

 

Fig	3.	 Arca	Kala	
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• Prasasti	Brumbung	1	and	2:	The	Prasasti	Brumbung	1	and	2	in	Fig.	4	are	believed	to	date	
back	to	the	Kediri	Kingdom	era.	Written	in	Kawi	script,	it	contains	information	about	the	
special	privileges	granted	to	Brumbung	village	as	an	agrarian	village.	

 

Fig	4.	 Prasasti	Brumbung	1	&	Prasasti	Brumbung	2	

• Petirtaan	Geneng:	Petirtaan	Geneng	is	a	site	believed	to	be	a	place	for	bathing	and	healing,	
as	there	is	a	relief	of	the	goddess	Sitala	on	the	Jaladwara.	Petirtaan	Geneng	is	located	in	a	
rice	field	area	in	Watu	Tulis,	Kebonagung,	Brumbung	(Fig.	5).	

 

Fig	5.	 Petirtaan	Geneng	
In	addition,	according	to	local	cultural	experts,	the	name	“Brumbung”	was	taken	from	the	

condition	of	the	village	of	Brumbung,	which	has	many	springs	that	“ngembung”	or	settle,	and	
then	to	channel	them	to	the	rice	fields,	residents	use	bamboo	as	irrigation.	
3.1.2.	Culture	and	Society	
The	people	of	Brumbung	Village	are	known	as	a	community	that	still	upholds	the	principle	

of	togetherness	in	their	social	life.	Togetherness	is	not	only	understood	as	a	normative	value,	
but	is	also	present	as	a	way	of	life	that	is	practiced	collectively	in	various	social	and	cultural	
activities.	 Relationships	 between	 residents	 are	 formed	 through	 intense	 interaction,	 mutual	
acquaintance,	and	involvement	in	communal	activities	that	strengthen	social	cohesion	[18].	In	
the	 context	 of	 rural	 communities,	 this	 type	 of	 social	 cohesion	 is	 often	 understood	 as	 the	
foundation	for	the	formation	of	sustainable	collective	solidarity.		
The	principle	of	gotong	royong	in	Brumbung	Village	is	reflected	in	various	joint	activities	that	

involve	 the	 active	 participation	 of	 people	 across	 generations.	 Gotong	 royong	 is	 not	 merely	
understood	as	working	together,	but	as	a	form	of	social	responsibility	that	binds	individuals	in	
a	network	of	shared	interests	[19].	This	practice	shows	that	social	relations	in	the	village	are	
still	based	on	the	principles	of	reciprocity	and	a	sense	of	belonging	to	the	social	environment.	In	
traditional	 community	 studies,	 collective	 work	 practices	 such	 as	 this	 are	 seen	 as	 social	
mechanisms	that	strengthen	(social	trust)	and	community	integration	[20].		
One	tangible	manifestation	of	this	sense	of	community	can	be	seen	in	the	kirab	budaya	that	

are	 held	 regularly.	 (Fig.	 6)	Kirab	 budaya	 are	 not	 merely	 ceremonial	 events,	 but	 spaces	 for	
articulating	the	collective	identity	of	a	community.	Through	these	kirab,	villagers	symbolically	
display	their	history,	values,	and	pride	in	their	cultural	heritage.	These	activities	reflect	how	the	
public	 space	 of	 a	 village	 functions	 as	 a	medium	 for	 the	 reproduction	 of	 social	 and	 cultural	
identity.	
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Fig	6.	 Kirab	Budaya	
In	 addition	 to	 kirab	 budaya,	 the	 nyadran	 tradition	 is	 also	 an	 important	 moment	 for	

strengthening	 social	 relations	 within	 the	 community.	 (Fig.	 7)	 Nyadran	 is	 understood	 as	 a	
cultural	 practice	 that	 combines	 elements	 of	 spirituality,	 respect	 for	 ancestors,	 and	 social	
gatherings	of	villagers.	In	its	implementation,	the	community	is	collectively	involved	from	the	
preparation	to	the	ritual	procession.	From	a	cultural	anthropology	perspective,	this	tradition	is	
seen	as	a	 form	of	communal	ritual	 that	strengthens	collective	memory	and	the	continuity	of	
community	identity	[21].	

 

Fig	7.	 Nyadran	tradition	

Soyo	 activities,	 carried	 out	 as	 a	 form	 of	 collaborative	 work	 in	 a	 specific	 social	 context,	
demonstrate	how	the	value	of	mutual	cooperation	remains	alive	in	the	daily	practices	of	the	
Brumbung	community.	(Fig.	8)	Soyo	is	not	only	a	technical	activity,	but	also	a	space	for	social	
interaction	 that	 enables	 the	 exchange	 of	 experiences,	 narratives,	 and	 solidarity	 among	
residents.	 In	many	 studies	 on	 agrarian	 societies,	 collective	 work	 practices	 such	 as	 this	 are	
considered	a	form	of	social	capital	that	plays	an	important	role	in	maintaining	the	stability	and	
sustainability	of	the	community	[22].	

 

Fig	8.	 Soyo	activity	
The	 togetherness	 reflected	 in	 kirab	 budaya,	nyadran,	 and	 soyo	 shows	 that	 the	 people	 of	

Brumbung	 Village	 still	 maintain	 a	 social	 structure	 based	 on	 active	 participation	 and	 direct	
involvement.	 This	 participation	 is	 not	 built	 solely	 on	 formal	 instructions,	 but	 grows	 from	 a	
collective	awareness	of	the	importance	of	maintaining	social	harmony.	Within	the	framework	
of	community	participation	theory,	this	kind	of	involvement	is	understood	as	a	strong	indicator	
of	 community	 resilience	 in	 the	 face	of	 social	 change	 [23].	The	 social	 structure	of	Brumbung	
Village,	where	the	majority	of	the	population	works	as	farmers,	has	shaped	a	pattern	of	social	
relations	based	on	collective	work	and	mutual	dependence.	Agricultural	activities,	 from	land	
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cultivation	to	harvest	time,	cannot	be	separated	from	joint	coordination	and	mutual	support	
from	the	community.	In	an	agrarian	society,	the	agricultural	production	cycle	often	becomes	a	
space	 for	 the	 formation	of	 sustainable	social	 solidarity,	because	 individual	 success	 is	 closely	
related	to	the	collective	contribution	of	the	community	[24].	Agricultural	communities	tend	to	
have	a	high	level	of	social	cohesion	because	their	work	patterns	depend	on	collaboration	and	
trust	 among	 community	 members	 [25].	 Thus,	 the	 values	 of	 togetherness	 and	 mutual	
cooperation	in	Brumbung	Village	are	not	only	born	from	cultural	traditions,	but	are	also	rooted	
in	 the	 economic	 structure	 and	 agrarian	 lifestyle	 that	 shape	 the	 social	 character	 of	 the	
community.	 Furthermore,	 the	 practice	 of	 togetherness	 in	 Brumbung	 Village	 shows	 that	 the	
value	 of	mutual	 cooperation	 is	 not	merely	 a	 legacy	 of	 the	 past,	 but	 remains	 relevant	 in	 the	
contemporary	context.	Amidst	social	transformation	and	the	penetration	of	global	culture,	the	
village	community	is	still	able	to	maintain	traditional	solidarity	mechanisms	as	the	foundation	
of	its	social	identity.	The	sustainability	of	collective	values	in	local	communities	contributes	to	
cultural	resilience	and	the	strengthening	of	regional	identity	[26].	
The	analysis	shows	that	 the	 identity	of	Brumbung	Village	 is	deeply	rooted	 in	 its	agrarian	

character,	as	well	as	the	existence	of	cultural	heritage	sites	that	still	hold	symbolic	meaning	to	
this	day.	From	a	cultural	perspective,	a	village	is	more	than	just	an	administrative	unit;	it	is	a	
socio-cultural	 location	 where	 meaning,	 values,	 and	 symbolic	 relationships	 are	 created	 and	
passed	down	from	generation	to	generation	[27].	The	existence	of	historical	artifacts	such	as	
arca	and	petirtaan	sites	reinforces	the	understanding	that	Brumbung	Village	has	a	deep	and	
enduring	 symbolic	meaning.	 These	 artifacts	 not	 only	 serve	 as	 relics	 of	 the	 past,	 but	 also	 as	
carriers	of	cultural	memory	that	influence	how	the	community	perceives	the	village's	identity	
today.	In	addition	to	physical	aspects,	social	values	such	as	mutual	cooperation	and	community	
spirit	were	also	identified	as	important	elements	in	shaping	the	character	of	Brumbung	village.	
These	 non-material	 values	 play	 a	major	 role	 in	maintaining	 social	 cohesion	 and	 building	 a	
collective	 identity	within	the	community	[28].	Therefore,	 this	stage	of	analysis	confirms	that	
cultural,	 environmental,	 and	 social	 dimensions	 are	 an	 inseparable	 whole,	 and	 form	 the	
conceptual	basis	for	the	formulation	of	visual	representations	[29].	

3.2. Design	
At	this	stage,	there	is	a	process	of	conceptualizing	cultural	meaning,	not	merely	as	a	technical	

visual	activity.	At	this	stage,	the	cultural	values	that	have	been	identified	are	synthesized	into	
visual	principles	that	serve	as	guidelines	in	the	formulation	of	the	logo.	This	process	emphasizes	
the	relationship	between	symbolic	meaning	and	visual	form,	and	positions	design	as	a	culture-
based	 interpretive	 practice.	 In	 this	 context,	 logos	 serve	 as	 a	 system	 of	 representation	 that	
simplifies	 the	 complexity	 of	 cultural	 narratives	 into	 recognizable	 symbolic	 forms	 [30].	 The	
conceptualization	process	 involves	 translating	 intangible	 cultural	 values,	 such	as	protection,	
harmony,	and	togetherness,	into	coherent	and	meaningful	visual	logic.	This	approach	is	in	line	
with	the	view	that	visual	symbols	can	be	understood	as	cultural	texts	that	are	open	to	social	
interpretation	[31].	Rather	than	focusing	on	aesthetic	preferences,	the	design	stage	emphasizes	
the	construction	of	meaning	and	symbolic	coherence.	The	visual	principles	formulated	at	this	
stage	serve	as	a	bridge	between	the	process	of	cultural	meaning	and	visual	articulation,	so	that	
the	resulting	identity	remains	rooted	in	the	local	context	but	is	relevant	to	contemporary	visual	
communication.	
3.2.1.	Synthesis	of	cultural	values	
Based	on	the	results	of	the	analysis	of	the	social	and	cultural	context	of	Brumbung	Village,	

several	 dominant	 values	 were	 found	 to	 shape	 the	 character	 of	 the	 community,	 namely	
togetherness	 and	 gotong	 royong,	 agrarian	 character,	 and	 attachment	 to	 natural	 resources,	
especially	water,	as	part	of	the	historical	meaning	of	the	name	“Brumbung.”	These	values	do	not	
stand	 alone,	 but	 are	 intertwined	 in	 the	 social	 practices	 of	 the	 community,	 such	 as	 in	 kirab	
budaya,	nyadran,	and	soyo.	In	addition,	there	are	several	cultural	heritage	sites	that	still	exist	
and	are	preserved	 today,	 including	several	 statues	 found	 in	 the	Brumbung	Village	area.	The	
synthesis	process	was	carried	out	by	identifying	the	interrelationships	between	these	values	to	
formulate	the	conceptual	foundation	of	the	logo.	Togetherness	is	understood	as	a	social	value,	
agrarian	 as	 an	 economic	 structure	 and	 living	 space	 landscape,	water	 sources	 as	 symbols	 of	
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sustainability	and	life,	and	cultural	heritage	sites	as	evidence	of	a	glorious	past	[34],	[32],	[33],	
[35].	These	four	aspects	were	then	established	as	the	basis	for	the	meaning	in	the	logo	design.	
3.2.2.	Symbolization	Strategy	
The	symbolization	process	represents	a	form	of	cultural	abstraction	in	which	tangible	and	

intangible	 cultural	 elements	 are	 transformed	 into	 visual	 language.	 The	 	 design	 uses	 a	
representative	and	metaphorical	approach	[36],	[37].	Rather	than	reproducing	cultural	objects	
literally,	 the	 design	 process	 sought	 to	 identify	 the	 symbolic	 essence	 embedded	within	 each	
cultural	element.	This	approach	is	consistent	with	visual	semiotics	theory,	which	suggests	that	
effective	 visual	 identity	 systems	 operate	 through	 symbolic	 condensation,	 whereby	 complex	
cultural	narratives	are	simplified	into	recognizable	signs.	In	the	context	of	Brumbung	Village,	
historical	 artifacts	were	not	 represented	as	 exact	 replicas.	 Instead,	 their	 symbolic	meanings	
protection,	 continuity,	 legitimacy,	and	collective	memory	were	extracted	and	 translated	 into	
visual	structures	that	could	communicate	these	values	within	a	contemporary	design	context.	
Consequently,	 the	 logo	 functions	 not	 only	 as	 an	 identifier	 but	 also	 as	 a	 symbolic	 interface	
through	which	cultural	narratives	become	visually	accessible.	Table	2	shows	the	results	of	the	
analysis	and	symbolic	interpretation.	

Tabel	2.	 Symbolization	strategy	results	

Aspect	 Findings	 Symbolization	
Historical	Relics	and	Cultural	

Heritage	Sites	
Petirtaan	Geneng,	Arca	Dwarapala,	
Arca	Kala,	Prasasti	Brumbung	1	and	2	

Simplified	into	a	more	dynamic	
symbol	

Culture	and	Society	 Gotong	Royong,	Togetherness,	Kirab	
Budaya,	Nyadran,	Soyo	

Symbols	or	shapes	that	have	a	
corresponding	meanings	

Meaning	of	Village	Names	 “Ngembung”	Water	Source,	Bamboo	
Used	for	Irrigation	 Colors	with	matching	meanings	

3.2.3	Visual	Element	Specifications	
Based	 on	 the	 concept	 that	 has	 been	 formulated,	 visual	 element	 specifications	 have	 been	

determined,	including	the	color	system,	shape	structure,	and	typography.	Green	was	chosen	to	
represent	the	agricultural	landscape	and	fertility	of	the	region.	Blue	represents	the	symbol	of	
water	sources,	in	line	with	the	historical	meaning	of	the	village's	name.	Meanwhile,	orange	is	
inspired	by	the	character	of	the	brick	material	at	the	Petirtaan	Geneng	site	as	a	representation	
of	 historical	 traces	 and	 cultural	 heritage.	 The	 form	 structure	 is	 designed	 with	 a	 dynamic	
composition,	depicting	development	and	transformation.	The	typography	is	developed	with	a	
bold	 character,	 so	 that	 it	 can	 reflect	 the	 village's	 strong	 identity	 while	 remaining	 open	 to	
development.	Tabel	3	shows	the	results	of	visual	specifications.	

Tabel	3.	 Visual	element	specifications	results	

Finding	 Form	 Elements	 Meaning	
Arca	Kala	and	Aksara	

Kawi	 Structure	shape	 Dynamic	shape	 Development	and	
transformation	

Geographical	
Conditions,	Temple	
Architecture,	and	
Meaning	of	Names	

Colors	 Green,	Blue,	Orange	

Green:	Fertility,	Growth,	
Sustainability	

Blue:	Symbol	of	water,	
sustainability	of	life	
Orange:	Warmth	and	

Openness	
Geographical	conditions	
and	meaning	of	names	 Typography	 Upright	display	typeface	 Strong	

3.2.4	Formulating	the	Visual	Concept	
The	next	step	is	to	formulate	how	these	values	can	be	translated	into	visual	language.	The	

visual	concept	is	designed	using	a	symbolic	approach,	in	which	each	element	of	form,	color,	and	
composition	has	a	meaning	related	 to	 the	character	of	Brumbung	Village	 [38].	At	 this	 stage,	
several	 alternative	 sketches	were	 created	until	 a	dynamic,	 legible,	 and	memorable	 logo	 and	
typography	were	found.	(Fig.	9)	shows	alternative	sketches	for	the	Brumbung	Village	logo.	

https://portal.issn.org/resource/ISSN/2655-9153


Gelar:	Jurnal	Seni	Budaya									 	 	 ISSN	2655-9153	
Vol	24,	No.	1,	June	2026	pp.	119-136	

																																									Masnuna	Masnuna	et.al	(Translating	local	wisdom	into	visual	identity	…)																												129	

 

Fig	9.	 Sketch	of	the	Brumbung	Village	Logo	

With	 this	 approach,	 the	 logo	 is	 not	 merely	 an	 administrative	 identifier,	 but	 also	 a	
representative	symbol	that	contains	a	cultural	narrative.	

3.3. Development	
From	a	visual	semiotic	perspective,	the	Brumbung	Village	logo	operates	simultaneously	at	

iconic,	symbolic,	and	cultural	levels.	At	the	iconic	level,	the	overall	configuration	resembles	the	
form	of	Arca	Kala,	creating	a	visual	association	with	one	of	the	village’s	most	significant	cultural	
artifacts.	 This	 iconic	 relationship	 enables	 viewers	 to	 connect	 the	 logo	 with	 a	 recognizable	
element	of	local	heritage.	At	the	symbolic	level,	the	logo	transcends	literal	representation.	The	
circular	 forms	 embedded	 within	 the	 logogram	 symbolize	 social	 cohesion,	 collective	
participation,	and	the	continuity	of	communal	relationships.	These	meanings	are	not	derived	
from	 visual	 resemblance	 but	 from	 cultural	 conventions	 and	 shared	 social	 understandings	
within	the	village	community.	Historically,	the	adaptation	of	Kawi	script	elements	establishes	a	
visual	 bridge	 between	 the	 contemporary	 village	 identity	 and	 its	 historical	 roots	 during	 the	
Kediri	Kingdom	period.	Rather	than	functioning	as	decorative	references,	these	script-derived	
forms	operate	as	visual	evidence	of	historical	continuity.	Such	an	approach	aligns	with	studies	
suggesting	that	culturally	grounded	visual	identities	become	more	meaningful	when	historical	
references	are	integrated	into	the	symbolic	structure	of	the	design.	Furthermore,	the	integration	
of	 historical,	 social,	 and	 environmental	 elements	 demonstrates	 that	 the	 logo	 functions	 as	 a	
multilayered	 identity	 system.	 The	 visual	 form	does	 not	 communicate	 a	 single	 narrative	 but	
combines	historical	memory,	agrarian	culture,	social	solidarity,	and	environmental	symbolism	
into	 a	 unified	 representation.	 This	 multidimensional	 approach	 distinguishes	 the	 logo	 from	
conventional	 branding	 practices	 that	 often	 prioritize	 aesthetic	 recognition	 over	 cultural	
significance.	(Fig.	10)	presents	the	visualization	results	of	the	Brumbung	Village	logo.	

 

Fig	10.	 Brumbung	village	logo	design	results	

The	logogram	was	developed	from	a	composition	of	Javanese	Kawi	characters	that	spell	out	
the	word	“Brumbung”,	which	was	then	visually	reworked	to	form	a	symmetrical	and	flowing	
structure	(Fig.	11).	The	Javanese	Kawi	script	itself	is	the	script	used	in	the	Brumbung	I	and	II	
inscriptions.	These	inscriptions	have	content	that	is	closely	related	to	the	history	of	the	village	
of	Brumbung	as	one	of	the	agrarian	villages	during	the	Kediri	kingdom.	This	adaptation	does	
not	aim	to	reproduce	the	script	literally,	but	rather	to	interpret	it	visually	as	a	form	of	cultural	
abstraction	 relevant	 to	 the	 current	 visual	 context.	 This	 approach	 reflects	 the	 view	 that	
traditional	scripts	can	serve	as	a	source	of	visual	identity	when	processed	through	a	process	of	
cultural	reinterpretation	[39].	

 

Fig	11.	 Logogram	of	the	Brumbung	village	logo	
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Overall,	 the	 shape	of	 the	 logogram	 forms	 the	 image	of	 a	 kala	 statue,	which	 is	 one	of	 the	
cultural	relics	found	in	Brumbung	Village	(Fig.	12).	In	Javanese	cultural	tradition,	Arca	Kala	are	
interpreted	as	symbols	of	guardians	and	protectors	of	sacred	spaces	[40].	This	interpretation	
presents	the	village	as	a	space	that	is	symbolically	protected,	both	spiritually	and	socially,	so	
that	the	logo	is	not	only	representative	but	also	protective	in	meaning.	

 

Fig	12.	 Logogram	of	the	Brumbung	village	logo	

The	logogram	contains	two	ring-shaped	elements,	which	symbolize	mutual	cooperation	and	
community	spirit	among	villagers	can	be	seen	in	Fig.	13	[41].	In	addition,	the	circular	shape	is	
often	symbolically	interpreted	as	unity,	continuity,	and	balance,	making	it	relevant	to	represent	
the	social	values	of	the	Brumbung	Village	community	[42].	

 

Fig	13.	 Interpretation	of	the	ring	shape	in	logograms	

The	 typography	 for	 the	word	 “Brumbung”	 was	 developed	 using	 tall,	 straight	 characters,	
representing	bamboo	(Fig.	14).	The	choice	of	this	form	is	directly	related	to	the	etymological	
meaning	 of	 Brumbung	 Village	 as	 a	 spring	 that	 flows	 into	 rice	 fields	 using	 bamboo.	 Thus,	
typography	functions	not	only	as	a	textual	element,	but	also	as	a	visual	symbol	that	reinforces	
the	cultural	narrative	of	the	village	[43].	

 

Fig	14.	 The	Representation	of	bamboo	in	the	typography	of	the	Brumbung	village	logo	
The	use	of	color	in	the	logo	(Fig.	15)	is	also	an	important	part	of	the	cultural	meaning	process	

[44].	 The	 color	 green	 represents	 the	 rice	 field	 landscape	 and	 the	 agrarian	 character	 of	
Brumbung	Village,	which	has	been	known	since	the	royal	era,	as	evidenced	by	the	Brumbung	I	
and	 II	 Inscriptions.	 The	 color	 blue	 represents	 the	 element	 of	water,	which	 is	 related	 to	 the	
philosophy	of	springs	and	the	meaning	of	“ngembung”	as	a	symbol	of	abundance	and	the	source	
of	life		[45].	Meanwhile,	the	orange	color	is	taken	from	the	color	of	the	bricks	at	the	Petirtaan	
Geneng	Site,	which	was	historically	used	as	a	place	for	bathing	and	healing,	reinforced	by	the	
presence	of	the	Jaladwara	statue	in	the	form	of	the	goddess	Sitala	as	a	symbol	of	healing.	The	
orange	color	is	also	interpreted	as	a	representation	of	the	social	warmth	and	openness	of	the	
residents	of	Brumbung	Village	in	their	daily	lives	[45].	

 

Fig	15.	 Color	selection	for	the	logo	
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The	tagline	“Berdikari”	represents	Brumbung	Village's	aspiration	to	become	an	independent	
village	 based	 on	 local	 potential.	 This	 concept	 of	 independence	 refers	 not	 only	 to	 economic	
aspects,	but	also	to	cultural	resilience	and	the	village's	ability	to	manage	agricultural	resources,	
livestock,	cultural	heritage,	and	MSMEs	in	a	sustainable	manner.	As	a	verbal	element,	the	tagline	
serves	to	strengthen	the	narrative	of	the	logo	with	the	village's	future	orientation	[46].	

3.4. Implementation	
The	Implementation	stage	in	this	study	is	understood	as	a	conceptual	simulation	space,	not	

as	a	form	of	administrative	application	of	the	logo	in	public	spaces.	At	this	stage,	the	logo	is	not	
positioned	as	a	 final	product	that	 is	 immediately	used,	but	rather	as	a	reflective	medium	for	
reading	 the	 possibilities	 of	 legibility,	 representational	 power,	 and	 the	 potential	 meaning	 of	
visual	 symbols	 in	 the	 social	 and	 cultural	 context	 of	 Brumbung	 Village.	 The	 implementation	
simulation	 was	 carried	 out	 through	 the	 design	 of	 a	 sample	 sign	 system	 as	 a	 medium	
representing	the	interaction	between	the	logo	and	social	space	(Fig.	16).	The	selection	of	a	sign	
system	 as	 an	 example	 of	 implementation	media	 is	 due	 to	 the	 fact	 that	 sign	 systems	 are	 an	
important	aspect	in	providing	information	to	audiences	regarding	cultural	heritage	sites	and	
important	 locations	 in	 the	 village	 of	 Brumbung.	 Sign	 systems	 are	 an	 important	 aspect	 of	
wayfinding	systems,	whereby	specific	signs	are	created	to	make	it	easier	for	users	to	find	certain	
directions	 or	 locations	 [47].	 This	 is	 not	 intended	 as	 a	 final	 decision	on	 implementation,	 but	
rather	as	an	analytical	tool	to	test	how	the	logo	works	when	placed	in	a	real	village	landscape.	
Through	this	approach,	the	logo	can	be	seen	not	only	as	a	graphic	element,	but	as	part	of	the	
collective	visual	experience	of	the	community.	

 

Fig	16.	 Logo	aplication	in	sign	systems	
This	approach	emphasizes	that	the	meaning	of	a	logo	is	not	formed	solely	through	its	physical	

form,	but	rather	through	the	relationship	between	symbols,	space,	and	the	social	practices	that	
surround	it.	In	the	context	of	Brumbung	Village,	the	simulation	of	implementation	in	the	sign	
system	allows	us	to	read	how	the	values	of	togetherness,	agrarian	character,	and	traces	of	local	
culture	 can	 be	 articulated	 in	 a	 visual	 communication	 system	 that	 is	 integrated	 with	 the	
environment.	 Consequently,	 the	 Implementation	 stage	 serves	 as	 an	 analytical	 lens	 for	
understanding	 how	 visual	 symbols	 have	 the	 potential	 to	 function	 as	 a	medium	 for	 cultural	
communication.	 This	 stage	 also	 serves	 as	 an	 initial	 evaluative	 space	 for	 examining	 the	
consistency	of	meaning	and	visual	acceptability	before	 the	 identity	 is	positioned	as	a	 formal	
representation	of	the	village.	

3.5. 	Evaluation	
The	 evaluation	 results	 indicate	 that	 the	 proposed	 visual	 identity	 effectively	 represents	

Brumbung	Village's	cultural	identity.	High	scores	on	cultural	relevance,	symbolic	meaning,	and	
collective	 identity	 demonstrate	 that	 respondents	 recognized	 the	 relationship	 between	 the	
visual	 elements	 and	 the	 village's	 local	 wisdom.	 These	 findings	 support	 previous	 studies	
suggesting	 that	 culturally	 grounded	 visual	 identities	 strengthen	place	 identity	 and	 audience	
engagement.	 Although	 memorability	 received	 a	 relatively	 lower	 score,	 this	 suggests	 that	
culturally	rich	logos	may	require	contextual	understanding	before	their	meanings	become	fully	
recognized.	Rather	than	representing	a	limitation,	this	reflects	the	balance	between	symbolic	
complexity	 and	 immediate	 recognition.	 Therefore,	 the	 effectiveness	 of	 culture-based	 visual	
identity	should	be	assessed	not	only	through	aesthetic	appeal	but	also	through	its	capacity	to	
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communicate	 collective	 memory,	 cultural	 values,	 and	 local	 identity.	 These	 findings	 further	
support	the	use	of	culturally	informed	visual	communication	as	a	sustainable	approach	to	rural	
branding.	 The	 evaluation	 stage	 was	 conducted	 using	 a	 questionnaire	 method	 to	 measure	
respondents'	perceptions	of	the	effectiveness	of	the	logo	as	a	visual	identity	that	represents	the	
cultural	values	and	character	of	the	region.	The	evaluation	was	carried	out	by	distributing	an	
online	questionnaire	 to	44	 respondents	using	 a	1–5	Likert	 scale	 (1	=	 strongly	disagree,	 5	=	
strongly	agree)	[48].	All	responses	received	were	declared	valid	and	analyzed	descriptively	by	
calculating	the	mean	value	for	each	indicator.	As	can	be	seen	in	Table	4.	

Tabel	4.	 Mean	score	from	the	questionnaire	on	audience	perception	of	the	logo	

Aspects	of	the	question	 Mean	Score	
The	logo's	form	composition	is	balanced	 4.1	

The	typography	of	the	logo	matches	the	character	of	the	logo	 4.17	
The	logo's	color	is	harmonious	 4.22	
has	a	distinctive	character	 4.24	
easy	to	remember	when	seen	 3.93	

professional	 4.24	
modern	but	with	a	local	feel	 4.34	

representing	the	identity	of	a	place	 3.98	
can	potentially	be	used	as	a	village	identity	 4.1	
arousing	curiosity	about	its	meaning	 4.41	

The	philosophical	explanation	helps	to	understand	the	logo	 4.59	
Symbols	relevant	to	cultural	values	 4.49	

Colors	with	clear	meanings	 4.37	
The	strong	connection	between	symbols	and	cultural	narratives	 4.41	

meaningful	explanation	 4.49	
Overall,	the	logo	is	communicative	 4.41	
representing	collective	identity	 4.39	

The	logo	demonstrates	the	potential	to	function	as	a	medium	of	cultural	
representation,	although	further	implementation	and	validation	in	broader	

community	settings	are	still	required.	
4.37	

Overall,	the	evaluation	results	indicate	that	the	proposed	logo	received	positive	responses,	
with	 mean	 scores	 ranging	 from	 3.93	 to	 4.59.	 The	 highest-rated	 indicator	 was	 the	 role	 of	
philosophical	 explanations	 in	 enhancing	 logo	understanding	 (mean	=	4.59),	 followed	by	 the	
relevance	of	visual	symbols	to	local	cultural	values	(mean	=	4.49)	and	the	relationship	between	
symbols	 and	 cultural	 narratives	 (mean	=	4.41).	These	 findings	 suggest	 that	 the	 interpretive	
design	 approach	 successfully	 translated	 local	 wisdom	 into	 meaningful	 visual	 elements.	
Respondents	also	perceived	the	logo	as	effective	in	communicating	collective	identity	(mean	=	
4.39)	 while	 maintaining	 balanced	 visual	 composition,	 harmonious	 colors,	 and	 typography	
consistent	 with	 the	 village's	 character.	 Although	 memorability	 (mean	 =	 3.93)	 and	 direct	
representation	 of	 place	 identity	 (mean	 =	 3.98)	 received	 comparatively	 lower	 scores,	 both	
remained	within	 the	 positive	 category,	 indicating	 that	 the	 logo	 functions	 as	 an	 interpretive	
cultural	symbol	rather	than	a	 literal	visual	marker.	Overall,	respondents	considered	the	logo	
appropriate	as	both	the	official	visual	identity	of	Brumbung	Village	and	a	medium	for	cultural	
representation.	Based	on	these	overall	results,	it	can	be	concluded	that	the	designed	logo	has	a	
high	 level	 of	 acceptance	 and	 meaning.	 This	 evaluation	 shows	 that	 a	 culture-based	 design	
approach	 not	 only	 produces	 aesthetically	 pleasing	 visual	 forms,	 but	 is	 also	 capable	 of	
establishing	 effective	 symbolic	 communication	 when	 supported	 by	 a	 clear	 philosophical	
narrative.	

4. Conclusion	
Based	on	the	entire	process	of	analysis,	conceptualization,	development,	and	evaluation,	this	

research	 produced	 a	 Brumbung	 Village	 Logo	 rooted	 in	 agrarian	 characteristics,	 values	 of	
togetherness,	and	historical	traces	that	live	on	in	the	collective	memory	of	the	community.	The	
logo	is	designed	not	only	to	serve	as	an	administrative	identifier,	but	also	as	a	symbolic	system	
that	represents	the	village's	cultural	narrative	in	an	integrated	manner.	Visually,	the	logogram	
developed	from	a	reinterpretation	of	Javanese	Kawi	script	forms	the	image	of	a	kala	statue	as	a	
symbol	of	protection	and	guardian	of	space,	which	conceptually	presents	Brumbung	Village	as	

https://portal.issn.org/resource/ISSN/2655-9153


Gelar:	Jurnal	Seni	Budaya									 	 	 ISSN	2655-9153	
Vol	24,	No.	1,	June	2026	pp.	119-136	

																																									Masnuna	Masnuna	et.al	(Translating	local	wisdom	into	visual	identity	…)																												133	

a	 protected	 space	with	 sustainable	 historical	 value.	 The	 circular	 element	within	 it	 signifies	
mutual	 cooperation	 and	 togetherness,	 while	 the	 bamboo-like	 typography	 reinforces	 the	
relationship	between	the	logo	and	the	etymological	meaning	of	the	village	as	a	source	of	water	
that	 flows	 to	 agricultural	 land.	 The	 green,	 blue,	 and	 orange	 color	 scheme	 builds	 continuity	
between	the	agricultural	landscape,	the	symbol	of	water	as	the	source	of	life,	and	the	material	
traces	 of	 the	 Petirtaan	 Geneng	 site	 as	 a	 representation	 of	 cultural	 heritage.	 The	 evaluation	
results	show	that	the	logo	is	perceived	as	communicative,	symbolically	relevant,	and	strongly	
connected	to	local	cultural	values.	High	average	scores	on	the	indicators	of	symbol	and	cultural	
narrative	relationships,	as	well	as	understanding	of	meaning	through	philosophical	narratives,	
confirm	that	the	interpretive	approach	used	is	capable	of	producing	meaningful	and	contextual	
visual	 representations.	 Thus,	 the	 results	 of	 this	 study	 show	 that	 the	 designed	 logo	 has	 the	
potential	not	only	as	a	graphic	element,	but	also	as	a	medium	of	cultural	representation	that	can	
bridge	the	collective	memory,	social	values,	and	future	orientation	of	Brumbung	Village.	

Acknowledgment		
The	author	would	like	to	thank	Mr.	Tohari,	the	village	head;	Mr.	Syamsul	Huda,	a	member	of	

the	Brumbung	indigenous	community;	Mr.	Juwito	and	Mr.	Sulthon,	local	cultural	figures;	and	all	
the	residents	of	Brumbung	Village	who	participated	in	this	research.	

Declarations	
Author	contribution	 :	 M	:	research	idea,	analyzed	the	data,	and	wrote	the	article,	RJF	

:	Research	idea,	logo	designer,	wrote	the	article.	
Funding	statement	 :	 This	research	received	no	specific	grant	from	any	funding	

agency.	
Conflict	of	interest	 :	 The	authors	declare	no	conflict	of	interest.	
Additional	information	 :	 Some	parts	of	this	manuscript	have	been	designed,	modified,	

and	 revised	 using	 ChatGPT-4	 developed	 by	 OpenAI.	 The	
authors	utilized	this	tool	to	improve	sentence	structure	and	
restructure	existing	drafts.	The	entire	manuscript	created	by	
AI	has	been	thoroughly	reviewed,	edited,	and	rechecked	by	
the	authors,	who	are	fully	responsible	for	the	final	result	of	
the	manuscript.	

References	
[1]	 A.	Purwati,	G.	Ruslita,	A.	Yulia,	S.	C.	Batubara,	and	E.	H.	Mujaswati,	“Strengthening	Customary	Village	

Law	 and	 Transcendental	 Communication	 in	 The	 Teruyan	 Burial	 Tradition :	 A	 Community	
Engagement	Approach	in	Bali,”	Int.	J.	Community	Serv.	Strength.,	vol.	6,	no.	01,	pp.	7–13,	2026,	doi:	
10.51601/ijcs.v6i1.961.	

[2]	 Y.	Wang,	M.	K.	A.	M.	Sulaiman,	and	N.	Z.	Harun,	“Reframing	Place	Identity	for	Traditional	Village	
Conservation:	A	Theoretical	Model	with	Evidence	from	Dali	Dong	Village,”	Heritage,	vol.	8,	no.	10,	
pp.	1–27,	2025,	doi:	10.3390/heritage8100427.	

[3]	 BPS,	“Jumlah	Desa/Kelurahan	Menurut	Provinsi,	2016,”	BPS,	2023.	.	

[4]	 Kementerian	Desa	dan	Pembangunan	Daerah	Tertinggal	Republik	Indonesia,	“Peraturan	Menteri	
Desa	 dan	 Pembangunan	Daerah	 Tertinggal	 Republik	 Indonesia	 Nomor	 11	 Tahun	 2025	 tentang	
Rencana	 Strategis	 Kementerian	Desa	 dan	 Pembangunan	Daerah	Tertinggal	 Tahun	 2025–2029,”	
2025.	

[5]	 Kementerian	 Kebudayaan	 Republik	 Indonesia,	 “Peraturan	 Menteri	 Kebudayaan	 Republik	
Indonesia	Nomor	2	Tahun	2025	tentang	Rencana	Strategis	Kementerian	Kebudayaan	Tahun	2025–
2029,”	2025.	

[6]	 A.	Firman,	F.	Latief,	Y.	Yusriadi,	⁠Asniwati	⁠Asniwati,	and	⁠Surianto	⁠Surianto,	“Everyday	agrarian	labor	
as	physical	activity:	gender,	health,	and	community	cohesion	in	rural	Indonesia,”	Retos,	vol.	72,	pp.	
1115–1132,	2025,	doi:	10.47197/retos.v72.117586.	

https://portal.issn.org/resource/ISSN/2655-9153
https://doi.org/10.51601/ijcs.v6i1.961
https://doi.org/10.3390/heritage8100427
https://doi.org/10.47197/retos.v72.117586


Gelar:	Jurnal	Seni	Budaya									 	 	 ISSN	2655-9153	
Vol	24,	No.	1,	June	2026	pp.	119-136	

																																									Masnuna	Masnuna	et.al	(Translating	local	wisdom	into	visual	identity	…)																												134	

[7]	 N.	Aulia,	M.	Syukur,	A.	O.	T.	Awaru,	and	N.	Najamuddin,	“Mangngade	Tradition	Sustaining	Social	
Cohesion	 and	 Collective	 Identity,”	 Acad.	 Open,	 vol.	 11,	 no.	 1,	 pp.	 1–13,	 2026,	 doi:	
10.21070/acopen.11.2026.13106.	

[8]	 C.	Chawanawech	and	P.	Upala,	“Cultural	Identity	Through	Symbolism:	The	Role	of	Provincial	Seals	
in	Thai	City	Branding	and	Regional	Development,”	J.	Community	Dev.	Res.	(Humanities	Soc.	Sci.,	vol.	
18,	no.	4,	pp.	100–118,	2025,	doi:	10.69650/jcdrhs.2025.1354.	

[9]	 N.	 Nurjanah,	 R.	 Srihilmawati,	 and	 B.	 Muntako,	 “Digital	 Transformation	 of	 Local	 Language,	
Literature,	and	Culture	in	the	Era	of	Society	5.0,”	Int.	J.	Lang.	Cult.,	vol.	3,	no.	1,	pp.	1–11,	2025,	doi:	
10.63762/ijolac.v3i1.25.	

[10]	R.	Manara	and	M.	Weber,	 “Cultural	 Identity	 in	 the	Digital	Age:	Navigating	Globalization	 in	Local	
Communities,”	J.	Humanit.	Soc.	Sci.,	vol.	5,	no.	3,	pp.	114–120,	2023,	doi:	10.36079/lamintang.jhass-
0503.451.	

[11]	 I.	Erofeeva	and	R.	Lebedev,	“Semiotics	of	the	University	in	the	Visual	Discourse	of	National	Identity,”	
Humanit.	Vector,	vol.	20,	no.	3,	pp.	122–135,	2025,	doi:	10.21209/1996-7853-2025-20-3-122-135.	

[12]	V.	S.	Kulish,	“Theoretical	Bases	for	Researching	Semiotic	Components	of	English-Language	Media	
Discourse,”	Writings	 Rom.	 Philol.,	 vol.	 1,	 no.	 1(54),	 pp.	 197–205,	 2025,	 doi:	 10.18524/2307-
4604.2025.1(54).335438.	

[13]	S.	 L.	 Binoya,	 “Sustainability	 through	 the	 Lens	 of	 Semiotics:	 A	 Study	 on	 Tourism	 Symbols	 and	
Meaning,”	 Int.	 Res.	 J.	 Econ.	 Manag.	 Stud.,	 vol.	 4,	 no.	 1,	 pp.	 217–222,	 2025,	 doi:	
10.56472/25835238/IRJEMS-V4I1P122.	

[14]	A.	 Jha,	 “Visual	 Semiotics	As	 a	Human-Centred	Communication	Tool	 in	 the	 Indian	Socio-Cultural	
Context,”	 Int.	 J.	 Res.	 -GRANTHAALAYAH,	 vol.	 13,	 no.	 3,	 pp.	 499–506,	 2025,	 doi:	
10.29121/granthaalayah.v13.i3.2025.6339.	

[15]	E.	Quinlan,	R.	Thomas,	S.	Ahmed,	P.	Fichtner,	L.	McMullen,	and	J.	Block,	“The	aesthetic	rationality	of	
the	popular	expressive	arts:	Lifeworld	communication	among	breast	cancer	survivors	living	with	
lymphedema,”	Soc.	Theory	Heal.,	vol.	12,	no.	3,	pp.	291–312,	2014,	doi:	10.1057/sth.2014.9.	

[16]	F.	 Holle,	 M.	 C.	 Rast,	 and	 H.	 Ghorashi,	 “Exilic	 (Art)	 Narratives	 of	 Queer	 Refugees	 Challenging	
Dominant	 Hegemonies,”	 Front.	 Sociol.,	 vol.	 6,	 no.	 May,	 pp.	 1–16,	 2021,	 doi:	
10.3389/fsoc.2021.641630.	

[17]	R.	 M.	 Branch,	 Instructional	 design:	 The	 ADDIE	 approach,	 vol.	 722.	 Springer	 Science	 &	 Business	
Media,	2009,	doi:	10.1007/978-0-387-09506-6.	

[18]	M.	Jiang,	J.	Hu,	and	X.	Gao,	“Community	Life	Circle,	Neighbourly	Interaction,	and	Social	Cohesion:	
Does	Community	Space	Use	Foster	Stronger	Communities?,”	Land,	vol.	13,	no.	7,	pp.	1–14,	2024,	
doi:	10.3390/land13071094.	

[19]	M.	 Sarfanudin,	A.	 Zohriyah,	 and	N.	 Sari,	 “Peran	Gotong	Royong	dalam	Meningkatkan	Solidaritas	
Sosial	dan	Meningkatkan	Kesadaran	Masyarakat	te,”	Karya	Nyata		J.	Pengabdi.	Kpd.	Masy.,	vol.	2,	no.	
September,	pp.	254–262,	2025,	doi:	10.62951/karyanyata.v2i3.2208.	

[20]	F.	 Zhang,	 “Building	 bonds	 beyond	 the	 office:	 how	 company	 community	 sports	 (CCS)	 foster	
organizational	integration,”	J.	Chinese	Sociol.,	vol.	12,	no.	1,	pp.	1–16,	2025,	doi:	10.1186/s40711-
024-00226-8.	

[21]	H.	 Zhang	 and	 H.	 Cai,	 “The	 Wooded	 Mountains,	 Ancestral	 Spirits	 and	 Community:	 Yi	 Religious	
Ecology	 in	 the	 ‘ꑭꁮ’	 (xiō	 bū)	 Ritual,”	 Religions,	 vol.	 17,	 no.	 2,	 pp.	 1–24,	 2026,	 doi:	
10.3390/rel17020143.	

[22]	M.	 A.	 M.	 Alsafy	 et	 al.,	 “The	 Impact	 Of	 Huyula	 Social	 Capital	 In	 Sustainable	 Agricultural	 Land	
Management	In	Lamahu	Village	Bilato	District	Gorontalo	Regency,”	Front.	Vet.	Sci.,	vol.	13,	no.	1,	pp.	
1–16,	2025.	

[23]	T.	 H.	 Frawley	 et	 al.,	 “Self-governance	mediates	 small-scale	 fishing	 strategies,	 vulnerability	 and	
adaptive	 response,”	 Glob.	 Environ.	 Chang.,	 vol.	 84,	 no.	 November	 2023,	 pp.	 1–17,	 2024,	 doi:	
10.1016/j.gloenvcha.2024.102805.	

https://portal.issn.org/resource/ISSN/2655-9153
https://doi.org/10.21070/acopen.11.2026.13106
https://doi.org/10.69650/jcdrhs.2025.1354
https://doi.org/10.63762/ijolac.v3i1.25
https://doi.org/10.36079/lamintang.jhass-0503.451
https://doi.org/10.36079/lamintang.jhass-0503.451
https://doi.org/10.21209/1996-7853-2025-20-3-122-135
https://doi.org/10.18524/2307-4604.2025.1(54).335438
https://doi.org/10.18524/2307-4604.2025.1(54).335438
https://doi.org/10.56472/25835238/IRJEMS-V4I1P122
https://doi.org/10.29121/granthaalayah.v13.i3.2025.6339
https://doi.org/10.1057/sth.2014.9
https://doi.org/10.3389/fsoc.2021.641630
https://doi.org/10.1007/978-0-387-09506-6
https://doi.org/10.3390/land13071094
https://doi.org/10.62951/karyanyata.v2i3.2208
https://doi.org/10.1186/s40711-024-00226-8
https://doi.org/10.1186/s40711-024-00226-8
https://doi.org/10.3390/rel17020143
https://doi.org/10.1016/j.gloenvcha.2024.102805


Gelar:	Jurnal	Seni	Budaya									 	 	 ISSN	2655-9153	
Vol	24,	No.	1,	June	2026	pp.	119-136	

																																									Masnuna	Masnuna	et.al	(Translating	local	wisdom	into	visual	identity	…)																												135	

[24]	Abdurrahim,	“Islamic-Based	Farmers’	Group	Management	in	Tobacco	Production	and	Marketing	
for	Members’	Welfare	in	Senyiur	and	Pematung	Villages,”	J.	Keislam.	dan	Ilmu	Pendidik.,	vol.	7,	no.	
4,	pp.	679–715,	2025,	doi:	10.36088/islamika.v7i4.5913.	

[25]	H.	Aravik,	A.	I.	Hamzani,	and	N.	Khasanah,	“Beahian:	the	Economic	Tradition	of	Mutual	Cooperation	
in	the	Kuang	Dalam	Malay	Community,”	Ekon.	Sharia	J.	Pemikir.	dan	Pengemb.	Ekon.	Syariah,	vol.	11,	
no.	1,	pp.	25–40,	2025,	doi:	10.36908/esha.v11i1.1561.	

[26]	Djufri,	“From	Ritual	Practice	to	Community	Resilience:	An	Ethnographic	Study	on	Local	Cultural	
Strategies	 in	 Urban	 Makassar,”	 Indones.	 J.	 Soc.	 Dev.,	 vol.	 3,	 no.	 1,	 p.	 15,	 2025,	 doi:	
10.47134/jsd.v3i1.4538.	

[27]	Davita	Dyah	Ayu	Puspitasari	and	A.	Choirul	Rofiq,	“Ethnographic	Study	of	Ritual	Communication	in	
the	Slametan	Punden	Tradition	in	Duyung	Village,	Takeran	District,	Magetan	Regency,”	Int.	J.	Appl.	
Adv.	Multidiscip.	Res.,	vol.	3,	no.	7,	pp.	477–490,	2025,	doi:	10.59890/ijaamr.v3i7.61.	

[28]	A.	Maharani	and	N.	N.	Illiyyun,	“The	Sedekah	Bumi	and	Tasyakuran	Traditions	at	Petilasan	Genuk	
Kemiri,	Central	 Java:	Strengthening	Social	Solidarity	and	Cultural	 Identity	Amid	Modernization,”	
TEMALI		J.	Pembang.	Sos.,	vol.	8,	no.	2,	pp.	162–174,	2025,	doi:	10.15575/jt.v8i2.44564.	

[29]	 J.	Whittingham	and	D.	McGarry,	“Mapping	for	connection,	a	life	beyond	mapping	for	control:	lessons	
from	‘mapping-as-performance’	with	Empatheatre	in	South	Africa,”	Front.	Mar.	Sci.,	vol.	11,	no.	July,	
pp.	1–18,	2024,	doi:	10.3389/fmars.2024.1320493.	

[30]	G.	 Saputra,	 “Cultural	 Representation	 and	 Modern	 Visual	 Identity	 in	 Paris	 2024	 Olympic	
Pictograms,”	Edutech,	vol.	24,	no.	1,	pp.	459–469,	2025,	doi:	10.17509/e.v24i1.80629.	

[31]	H.	 Rathod	 and	D.	 S.	 V.	 Gohel,	 “Decoding	 Culture	Through	Panels:	 A	Visual	 Semiotic	Analysis	Of	
Society	And	Identity	In	Indian	English	Graphic	Novels,”	Int.	J.	Environ.	Sci.,	vol.	11,	no.	23,	pp.	7648–
7657,	2025,	doi:	10.64252/c6sdsw23.	

[32]	D.	Solekha,	H.	Mead,	and	H.	B.	Data,	“The	Construction	of	Solidarity	Values	and	Critical	Thinking	
through	Symbolic	Interaction	in	the	Semarang	Book	Club	Community,”	Int.	J.	Res.	Rev.,	vol.	13,	no.	
January,	pp.	429–438,	2026,	doi:	10.52403/ijrr.20260141.	

[33]	P.	 P.	 Velikiy	 and	 A.	 A.	 Vyalshina,	 “Contemporary	 Russian	 Village:	 Current	 Problems	 and	 Their	
Reflection	 in	Agrarian	Sociology,”	Sotsiologicheskie	 Issled.,	vol.	2025,	no.	1,	pp.	53–69,	2025,	doi:	
10.7868/S3034601025010068.	

[34]	A.	K.	Gupta	and	Z.	Ahmad,	“The	Ganga	River	as	India’s	Cultural	Heritage:	Socio-Political	Dimensions	
of	 Pollution	 and	 Conservation,”	 Integr.	 Res.,	 vol.	 2,	 no.	 11,	 pp.	 18–24,	 2025,	 doi:	
10.57067/ir.v2.i12.465.	

[35]	R.	N.	N.	Naseri	and	G.	Muthusamy,	“The	Ottomans:	A	Cultural	Legacy	By	Diana	Darke,	Thames	&	
Hudson,”	J.	Nusant.	Stud.,	vol.	10,	no.	1,	pp.	491–496,	2025,	doi: 10.24200/jonus.vol10iss1pp491-
496.	

[36]	Z.	Yuan	and	S.	B.	M.	Yusoff,	“Urban	Icons:	Symbolic	Function	and	Visual	Strategy	in	City	Branding	
From	the	Perspective	of	Charles	Morris’S	Semiotics,”	Int.	J.	Heritage,	Art	Multimed.,	vol.	8,	no.	26,	pp.	
01–26,	2025,	doi:	10.35631/IJHAM.826001.	

[37]	Y.	Du,	Nor	Syazwani	Binti	Mat	Salleh,	and	Nur	Safinas	Binti	Albakry,	“Practical	Study	on	the	Creation	
of	Visual	Identity	Symbols	for	Zhengzhou	based	on	Traditional	Culture	in	the	New	Era,”	Int.	J.	Educ.	
Humanit.,	vol.	19,	no.	3,	pp.	57–61,	2025,	doi:	10.54097/cgsyct89.	

[38]	M.	 Rahman,	 S.	 M.	 Hamim,	 M.	 Hoque,	 and	 K.	 A.	 Mannan,	 “Visual	 Semiotics	 in	 Business	
Communication:	Analysing	Brand	Symbols,”	Asian	Microecon.	Rev.,	vol.	6,	no.	1,	pp.	1–9,	2026,	doi:	
10.64907/xkmf.v6i1.amr.6.	

[39]	S.	Zhou,	E.	Joneuraratana,	V.	Sirvesmas,	and	Y.	Wang,	“From	Ancient	Script	to	Cultural	Identity:	A	
Study	on	the	Symbolic	Value	and	Contemporary	Dissemination	of	the	Bird-Worm	Seal	Script,”	Int.	
J.	Sociol.	Anthropol.	Sci.	Rev.,	vol.	6,	no.	4,	pp.	37–46,	2025,	doi: 10.60027/ijsasr.2026.8052.	

[40]	 :	Sumadi,	“Various	Decorative	of	Kala	As	an	Ornamental	Art	Works,”	Ornamen,	vol.	8,	no.	1,	pp.	1–
32,	2011.	

https://portal.issn.org/resource/ISSN/2655-9153
https://doi.org/10.36088/islamika.v7i4.5913
https://doi.org/10.36908/esha.v11i1.1561
https://doi.org/10.47134/jsd.v3i1.4538
https://doi.org/10.59890/ijaamr.v3i7.61
https://doi.org/10.15575/jt.v8i2.44564
https://doi.org/10.3389/fmars.2024.1320493
https://doi.org/10.17509/e.v24i1.80629
https://doi.org/10.64252/c6sdsw23
https://doi.org/10.52403/ijrr.20260141
https://doi.org/10.7868/S3034601025010068
https://doi.org/10.57067/ir.v2.i12.465
https://doi.org/10.24200/jonus.vol10iss1pp491-496
https://doi.org/10.24200/jonus.vol10iss1pp491-496
https://doi.org/10.35631/IJHAM.826001
https://doi.org/10.54097/cgsyct89
https://doi.org/10.64907/xkmf.v6i1.amr.6
https://doi.org/10.60027/ijsasr.2026.8052


Gelar:	Jurnal	Seni	Budaya									 	 	 ISSN	2655-9153	
Vol	24,	No.	1,	June	2026	pp.	119-136	

																																									Masnuna	Masnuna	et.al	(Translating	local	wisdom	into	visual	identity	…)																												136	

[41]	K.	Mohamed	and	F.	Adiloglu,	“Analyzing	the	Role	of	Gestalt	Elements	and	Design	Principles	in	Logo	
and	 Branding,”	 Int.	 J.	 Commun.	 Media	 Sci.,	 vol.	 10,	 no.	 2,	 pp.	 33–43,	 2023,	 doi:	
10.14445/2349641X/IJCMS-V10I2P104.	

[42]	N.	S.	Ramzy,	“Concept	cathedral	and	‘squaring	the	circle’:	Interpreting	the	Gothic	cathedral	of	Notre	
Dame	 de	 Paris	 as	 a	 standing	 hymn,”	 Front.	 Archit.	 Res.,	 vol.	 10,	 no.	 2,	 pp.	 369–393,	 2021,	 doi:	
10.1016/j.foar.2021.02.001.	

[43]	 I.	İ.	F.	Özkan,	“Investigation	of	the	Visual-Semantic	Relations	in	Typography,”	Int.	J.	Multidiscip.	Res.,	
vol.	6,	no.	2,	pp.	1–12,	2024,	doi:	10.36948/ijfmr.2024.v06i02.15702.	

[44]	 J.	Baojie	and	S.	alwi	bin	syed	abu	Bakar,	“Exploring	the	Integration	of	Chinese	Traditional	Elements	
in	Visual	Communication	and	Its	Influence	on	Cultural	Identity	and	Public	Perception:	A	review,”	
Peta	Int.	J.	Soc.	Sci.	Humanit.,	vol.	4,	no.	3,	pp.	1–28,	2025,	doi:	10.59088/pij.v4i3.79.	

[45]	N.	Kramar	and	O.	Ilchenko,	“Cognitive	Mechanisms	And	Structural	Patterns	Of	English	Color-Based	
Neologisms	(From	The	1980s	To	The	Present),”	Nauk.	Zap.	Nacìonalʹnogo	unìversitetu	«Ostrozʹka	
Akad.	Serìâ	Fìlologìčna,	vol.	1,	no.	25(93),	pp.	57–62,	2025,	doi:	10.25264/2519-2558-2025-25(93)-
57-62.	

[46]	 I.	 Voloshchuk	 and	 M.	 Volkov,	 “Brand	 Narrativization	 As	 Receptive	 Aesthetics:	 Multimodal	 and	
Linguistic-Semiotic	 Analysis,”	 Adv.	 Linguist.,	 vol.	 6646,	 no.	 14,	 pp.	 34–41,	 2024,	 doi:	
10.20535/.2024.14.314224.	

[47]	Masnuna,	 “Desain	Sign	Sistem	Badan	Usaha	Milik	Desa	Berbek	(BUMBER),”	Ars	 J.	Seni	Rupa	dan	
Desain,	vol.	24,	no.	3,	p.	78,	2021.	

[48]	M.	 Koo	 and	 S.	 Yang,	 “Likert-Type	 Scale,”	 Encyclopedia,	 vol.	 5,	 no.	 1,	 pp.	 1–11,	 2025,	 doi:	
10.3390/encyclopedia5010018.	

	

https://portal.issn.org/resource/ISSN/2655-9153
https://doi.org/10.14445/2349641X/IJCMS-V10I2P104
https://doi.org/10.1016/j.foar.2021.02.001
https://doi.org/10.36948/ijfmr.2024.v06i02.15702
https://doi.org/10.59088/pij.v4i3.79
https://doi.org/10.25264/2519-2558-2025-25(93)-57-62
https://doi.org/10.25264/2519-2558-2025-25(93)-57-62
https://doi.org/10.20535/.2024.14.314224
https://doi.org/10.3390/encyclopedia5010018

